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Abstract 
The article examines the influence of corporate responsibility (CR) reporting to listed company’s value. Society 
encourages companies to be socially responsible and to communicate these results to stakeholders. However, company's 
focus on social disclosure means additional costs. Content analysis is implemented to evaluate CR reporting. Companies 
are ranked according to CR reporting results, and comparative analysis with valuation indicators is carried out. 
Companies with high CR reporting level, have no higher accounting based and market based valuation indicators. The 
results show that companies with a market value and book value showing the highest rates are far from socially 
accountable. 
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1. Introduction 
The importance of corporate responsibility (CR) reporting is growing every year. 95% of the 250 largest 
companies in the world (G250 companies) now report on their corporate responsibility activities (KPMG, 
2011). The G250 companies are companies in the Fortune Global 500 List and represent more than a dozen 
industry sectors; 208 of the 250 are publicly traded entities. KPMG in 2011 made a comprehensive study 
about CR reporting in regards to data of 34 countries. However, Lithuania and some other Eastern Europe 
countries did not participate in this survey. In 2009, Partners for financial stability program initiated the 
survey on reporting of corporate social responsibility by largest listed companies in 11 Central and Eastern 
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Europe countries, including Lithuania. It was a database containing a report on each company that indicates 
whether or not the company discloses the information. However, the survey results mostly referred to 
information available online in English, and not all largest publicly listed companies were included into the 
survey. 
Many scientists argue that it is a positive relationship between CR reporting and company’s financial 
performance: KPMG survey (2011), Przychodzen (2012), Gietl et al (2012), Weshah et al (2012). On the 
other side the socially responsible business development means higher costs, as required greater investment in 
human resources, certification standards, environmental programs and etc. In addition, CR reporting can be 
seen only as a means of advertising to stakeholders (Dagiliene and Gokiene, 2011), completely does not 
involve increased the company's value creation. CR information usually is not held in as high regard as 
financial information because the third part assurance is still underutilized in many corporate social 
responsibility reports (Ferns and Prakash, 2012). The reason for this is that the extent to which social 
information disclosure is directed toward different stakeholders and how they react to this information 
disclosure is not fully understood (Moser and Martin, 2012). Despite the extensive empirical studies of 
corporate social responsibility information impact to company’s reputation and financial performance, 
different attitudes show the lack of consensus on the impact of CR reporting on company’s value and 
financial performance. The research question: in what way CR reporting make an influence to listed 
company’s value? 
The objective of the paper is to investigate the influence of corporate social reporting to the listed 
company’s value in a developing economy. 
The research methods applied in this article are the analysis of scientific literature on the subject and its 
logical generalization, social reporting content analysis, the examination of separate cases, financial valuation 
methods.  
The paper is structured as follows. Part 2 presents the theoretical framework of interactions between 
company’s value and CR reporting, while part 3 describes the research methodology employed. Part 4 
presents the analysis of the data and discussion and part 5 offers the concluding remarks. 
2. Literature review 
Changes in the role of the organization only for-profit company to company, which aims for sustainable 
development with the environment, encourages exploration of social accounting and reporting trends in the 
conceptual and instrumental levels. 
The social contract theory is the key theory explaining the necessity of business entity to act in a 
responsible manner not only because it is in its commercial interest to do so, but because it is a part of how 
society implicitly expects business to operate. At the same time corporate social disclosure behavior is being 
explained by legitimacy theory, stakeholder theory and voluntary disclosure theory. And despite the extensive 
empirical studies of social information impact to company’s value and financial performance, the analyses 
have produced conflicting results: acknowledging positive, negative or mixed/neutral impact of social 
reporting information to company’s reputation and financial performance. 
Studies stating a positive relationship usually focus on management decisions, environmental impact or on 
investors’ point of view. Wang and Choi (2010) more recently find a significant positive influence of CR 
reporting on a company’s financial performance, which is caused not only by the level of corporate social 
performance, but also by its consistency. 
According to KPMG (2011) report, financial value overwhelmingly comes from two sources: direct cost 
savings and enhanced reputation in the market. Thus, companies are increasingly demonstrating that CR 
reporting provides financial value and drives innovation. 47% of the G250 companies reported gaining 
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financial value. These companies were most likely to cite either increased revenues or improved cost savings, 
with market share close behind. At the same time the ownership structure of a company has a direct impact on 
their CR reporting activity. Publicly listed companies tend to be more advanced in CR reporting in 
comparison to other types of ownership structures, because 69% of listed companies around the world now 
reporting on CR (KPMG, 2011). Companies are also increasingly using multiple forms of media to 
communicate results. Only 20% of G250 rely solely on stand-alone CR reports, and barely 10% restrict their 
report either to web-only formats or annual reports alone. Companies that continue to utilize only one channel 
of communication (such as an annual report) for their CR reporting will quickly find that they are losing 
ground to competitors. 
Przychodzen (2012) analyzed possibilities and consequences on implementing sustainability into corporate 
strategy, whether it can lead to higher than average market valuation. Firms with balanced financial, social 
and environmental activities had lower revenues growth, lower growth volatility, and lower stock price 
volatility. These results are consistent with the idea that firms benefit from investing in corporate 
sustainability and that these practices are reflected in their stock prices. The empirical evidence of this paper 
is particularly pronounced for public firms that consider implementing sustainability into core business 
strategy. Ferns and Prakash (2012) analyzed trends in CR reporting by western European and North American 
corporations. Their findings suggest that European companies have a higher rate of publishing social reports 
comparing with companies from North America. The quality of social reports varied from country to country 
within Western Europe, but compared to their North American counterparts, as a group Western European 
companies provided greater detail about issues in their social reports.  
Gietl et al (2012) investigated the impact of sustainability reporting under the global reporting initiative 
(GRI) on the company’s value of non-financial EUROSTOXX 600 firms. The findings show that the highest 
level of GRI-aligned reporting has a negative and significant influence on the firm value of smaller or less 
profitable firms. However, no significant impact is detected for larger and more profitable firms. These results 
may reflect the high costs of implementing GRI A+-level reporting for smaller or less profitable firms. 
Mahadeo et al (2011) investigated whether the extent and variety of corporate social disclosure themes are 
influenced by size, leverage and industry affiliation in a developing economy. The results show that size does 
explain variations in overall social disclosures, whilst leverage is positively related to changes in 
environmental and health and safety disclosures. Profitability relationship and the effects of industry 
affiliation on social disclosure are non-significant. 
Weshah et al (2012) suggested that there is a significant positive relationship between corporate social 
responsibility, bank size, the level of risk in the bank and advertising intensity both from the perspective of 
corporate financial performance and the Jordian banking companies.  
Hammann et al (2009) analyzed issues of socially responsible business effect to companies’ performance 
in small-and- medium sized companies, as the focus has almost exclusively been on large corporations. It was 
found that socially responsible management practices towards employees, customers and to a lesser extent 
society have a positive impact on the firm and its performance. 
Fiori et al (2007) investigated if CSR affects company’s stock market prices or not. Empirical results 
showed that in Italy firms stock prices are not affected by CSR reports even if firms show a greater attention 
to these issues because Italian financial market is not enough efficient and transparent.  
Cho et al (2009) determine whether the presentation medium of corporate social and environmental web 
site disclosure has an impact on user trust in such disclosure. Their research provides evidence that 
corporations could use enhanced web-based technology as it is positively associated with user perception of 
corporate social and environmental responsibility. 
Lithuania scientists just at the primary level investigate issues of CR reporting. The first studies in this 
field analyzed only the disclosure of additional information, its quality, quantity and presentation of financial 
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statements (Vaskeliene and Selepen, 2008, Legenzova, 2008; Dagiliene, 2009; Dagiliene and Bruneckiene, 
2010). Legenzova (2008) investigated voluntary financial information disclosure of Lithuanian listed 
companies and its interactions with company’s ownership structure in the period 2002-2005. The 
investigation results showed that high ownership concentration explains low voluntary financial disclosure of 
Lithuanian companies. Dagiliene (2010) conducted the research of social responsibility disclosure in annual 
reports. Dagiliene and Bruneckiene (2010) analyzed the role of the voluntary disclosure aspect of CSR. 
Dagiliene and Gokiene (2011) carried out the valuation of social responsibility reports of Lithuanian 
companies. Dagiliene (2011) investigated the social disclosure in social media and websites of Lithuanian 
dairy industry. The results of investigation showed that dairy industry’s participation in social media is mainly 
focused on brand advertising. In 2012 Leitoniene and Sapkauskiene, Dagiliene and Leitoniene also 
investigated issues of corporate social reporting. These studies distinguished that the basic problem of social 
accounting in Lithuania is the limitations of corporate social accounting regulation. 
However, there are no investigations about influences of CR reporting to company‘s value or financial 
performance in Lithuania. 
3. Research methodology 
The aim of the research is to calculate ROA and MVA for listed companies and to compare to the CR 
reporting level of the publicly listed company.  
For measuring company’s value, some authors differ on whether to use accounting based or market-based 
indicators (Surroca and Tribó, 2008; Berrone et al., 2007; Weshah et al., 2012, Galan and Melo, 2011). 
According to our line of reasoning and considering the integrative nature of company’s value as the 
independent value, we are using both variables. Return on assets (ROA) represents accounting-based research 
and market value added (MVA) is calculated as the market evaluation of the company minus the capital 
invested in it (Berrone et al., 2007), being the market-based measure. 
ROA is the ratio of net income before tax to total asset value. Whereas it has been investigated publicly 
listed company, the market value was set equal to the market capitalization of the last day of the year 2011. 
Market capitalization was calculated as the number of shares and shares multiplied by the market price. 
Invested capital was set equal to the amount of authorized capital of the company and net cash flow from 
investing activities of current year. Data of financial reports are used for calculations. 
All thirteen companies listed in Vilnius stock market exchange for 2012-12-31 were included into the 
investigation. Three banks listed in the stock market exchange were not included because valuation indicators 
are different in comparison with business entities. In the research these reports that were accessible in Internet 
are valued: 
x Annual reports; 
x Social information on websites. 
Content analysis is used to investigate CR reporting level in the annual reports and websites. Units of 
social disclosure in content analysis may be various: words, phrases, characters, lines, sentences, pages, 
mentions. This empirical study uses two units for disclosure: 1) a number of sentences  (Mahadeo et al., 2011, 
Dagiliene, 2010) for evaluating CR reporting since sentences provide complete, meaningful and reliable date 
about company’s social disclosure level; 2) also mentions that focuses on the semantic content of social 
information (Leitoniene and Sapkauskiene, 2012). 
Usually social reporting contains various issues that raise interest of stakeholders: human rights and human 
resources, product design and development, environmental protection, bribery and community. In this article 
CR reporting content analysis is carried out by major Global Compact principles on human and labour rights, 
environmental protection, relations to society. The activity of products and services is not valued as previous 
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empirical researches has showed that usually companies are focused on products and services advertising in 
different media means and it is complicated to attribute to social responsible activity. 
4. Results and discussion 
4.1. Social reporting research results 
CR reporting research results of publicly listed companies are presented in Table 1. As can be seen from 
the results, level of CR disclosure ranges from a minimum of information about the employees in annual 
report and detailed information on human resources, environment and communication with the public through 
different communication channels, i.e. annual reports, websites, and separate social reports. 
                                 Table 1. CR disclosure research results of publicly listed companies. 
Company/activity Social info in 
annual 
reports, 
sentences 
Human 
resources, 
sentences  % 
Environment, 
sentences  % 
Community, 
sentences % 
Social info 
on websites, 
sentences 
Social 
reports 
CR 
rating 
Retail sale of clothing 14 35,7% 14,3% 0% 0 no 3 
Facilities management 
and integrated utilities 
70 38,6% 10,0% 44,3% 5 yes 1 
Paper and corrugated 
paperboard production 
10 60,0% 40,0% 0% 22 yes 1 
Electricity service 113 29,2% 17,7% 45,1%  126 yes 1 
Gas service 62 40,3% 24,2% 24,2% 27 no 2 
Electricity production 135 43,7% 40,7% 13,3% 46 yes 1 
Agro production 36 36,1% 16,7% 36,1% 0 no 3 
Diary  13 15,4% 84,6% 0% 0 no 3 
Diary 72 43,1% 56,9% 0% 34 no 2 
Pharmacy 43 58,1% 41,9% 0% 0 no 3 
Telecommunications 51 94,1% 5,9% 0% 47 yes 1 
Knitwear and textile 
production 
8 37,5% 62,5% 0% 0 no 3 
Diary 1 100% 0% 0% 30 no 2 
 
The highest CR disclosure rating (1) is given to companies that reveal the most information in the annual 
reports and websites, and prepare social reports. These conditions corresponded to five companies from the 
following industries: paper and corrugated paperboard production, integrated facilities management and 
utilities, electricity service, electricity production and telecommunications. Three of these companies provide 
the basic necessities to customers, and a higher level of social disclosure is one way for these companies to 
look more attractive to its users. So it can be said that CR disclosure level depends on the industries, since all 
companies reveal the extent required by law.  
The medium CR disclosure rating (2) is given to companies that reveal the social information in the annual 
reports and websites. The two listed companies belonging to the dairy industry, gas company, reveal the 
average information both in annual reports and websites. Company belonging to knitwear and textile 
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production industry, dairy company, agro company, pharmacy company, retail sale of clothing company 
provide minimum social information, i.e. compulsory information about employees’ number, average salary, 
education and etc. It is given the least level (3) of CR disclosure. 
Also, the results show that the majority of companies (eight), most of the information reveals about human 
resources. All companies disclose the number and education of employees, average wage. Companies ranked 
highest CR reveal additional information about a system of motivation, training opportunities, human 
resources policy. Information on environmental activities is a less frequently because the law also requires a 
minimum of this disclosure. This area is most relevant for manufacturing companies - dairy, knitwear and 
textile production, pharmacy, electricity production. The focus on the environmental information provided 
can be explained by the theory of legitimacy. Manufacturing companies, i.e., polluting companies are under 
pressure from stakeholders on environmental pollution and justify this activity by revealing more 
environmental-related information. 
Information on community activities is not a total (eight companies). Other companies disclose much 
information about the projects, organized promotional activities.  
The main limitation of the research is composition of CR reporting group limits. Most of the companies, 
such as electricity or telecommunication companies actively participate in social information revealed both 
qualitative analysis of meaning and sense of communication with stakeholders. However, there are 
companies, which are difficult to assign to one or another group, for example, gas service company discloses 
a relatively large amount of information about corporate responsibility activities in the annual report, but do 
not separate social reports. 
4.2. Financial performance and social reporting interaction research results 
Calculated ROA and MVA indicators and their comparison with the social responsibility performance 
evaluation are presented in Tables 2 and 3.  
                                 Table 2. Rating of CR reporting downwards and comparing with value indicators. 
Company/industry Sector CR rating ROA MVA, EUR 
Telecommunications services 1 13,9% 191.198.557 
Facilities management and 
integrated utilities 
services 1 9% 53.667.753 
Paper and corrugated paperboard 
production 
manufacturing 1 9% 3.425.035 
Electricity production manufacturing 1 0,3% 12.076.870 
Electricity service services 1 -0,9% 77.836.611 
Diary manufacturing 2 4,8% 28.518.809 
Gas service services 2 3,5% 111.702.646 
Diary manufacturing 2 11% 7.306.250 
Agro production manufacturing 3 20,7% 46.345.358 
Retail sale of clothing sale 3 15,4% 59.240.523 
Diary  manufacturing 3 7,7% 69.288.609 
Pharmacy manufacturing 3 1,6% 266.502.770 
Knitwear and textile production manufacturing 3 -15,5% -1.308.816 
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Companies that actively revealing social information to stakeholders depends largely on service sector. 
Services companies disclose social information mostly. Lithuanian manufacturing companies despite issues of 
legitimacy theory are less active in CR reporting. 
A market-based higher MVA indicator shows a higher value added. The highest MVA indicator with 
pharmaceutical company has a low level of CR reporting. The company’s social information dissemination 
takes place through only one communication channel – annual report – which contains the required regulatory 
information about the staff and the environment. Accordingly, the following three companies sorted by MVA 
indicator are far more active in CR reporting. However, even the two companies (paper production and 
electricity production) with a high level of social disclosure, MVA have low rates. This suggests that higher 
level of social information disclosure for stakeholders does not increase the market value added of the Vilnius 
Stock listed companies. 
The highest level of ROA indicators with agro production and retail sale of clothing company, again are 
characterized by a low level of social disclosure. 
                                 Table 3. Accounting based and market based  ratios downwards comparing with CR rating. 
Company/activity MVA, EUR CR rating Company/activity ROA CR rating 
Pharmacy 266.502.770 3 Agro production 20,7% 3 
Telecommunications 191.198.557 1 Retail sale of clothing 15,4% 3 
Gas service 111.702.646 2 Telecommunications 13,9% 1 
Electricity service 77.836.611 1 Diary 11% 2 
Diary 69.288.609 3 Facilities management 
and integrated utilities 
9% 1 
Retail sale of clothing 59.240.253 3 Paper and corrugated 
paperboard production 
9% 1 
Facilities management and 
integrated utilities 
53.667.753 1 Diary 7,7% 3 
Agro production 46.345.358 3 Diary 4,8% 2 
Diary 28.518.809 2 Gas service 3,5% 2 
Electricity production 12.076.870 1 Pharmacy 1,6% 3 
Diary 7.306.250 2 Electricity production 0,3% 1 
Paper and corrugated paperboard 
production 
3.425.035 1 Electricity service -0,9% 1 
Knitwear and textile production -1.308.816 3 Knitwear and textile 
production 
-15,5% 3 
 
Analyzing the impact of CR disclosure by sectors it should be noticed that only telecommunication 
company have high both ROA and MVA indicators and high level of CR reporting. Telecommunication 
company have a greater emphasis on staff training and professional development and the main focus in this 
area is focused on the good internal relationships. This leads to a special new technology and knowledge 
workers the importance of communications sector. 
Analyzing the impact of CR disclosure to valuation several significant observations can be made. 
Companies with high CR rate of disclosure, have no higher ROA indicators or higher MVA indicator. The 
results show that companies with a market value and book value showing the highest rates are far from 
socially accountable. Accordingly, investors and other stakeholders, valuing the company, are not paying 
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much for social information. Higher levels of social disclosure do not affect larger or smaller MVA and ROA 
figures. Since a large part of theoretical research, puree the links between financial activity characterizing the 
MVA and ROA indicators established a positive impact on the social responsibility of financial activities, it is 
necessary to take into account the fact that the need for social information depends on the country’s 
development and the society, i.e. stakeholder perceptions and needs. 
4.3. Discussion 
Research results show that CR reporting activity has no important influence for listed company’s value in 
Lithuania. This situation can be explained by several factors. In Lithuania, like in many developing countries 
the promotion of business disclosure about its social activities started in state institutions and professional 
organizations in the initiative. Laws and regulations were adopted that encourage companies to submit 
compulsory financial information in the financial statements and annual reports. All laws establish a 
mandatory rule only on financial disclosure, and companies that must prepare an annual report from the 
financial and non-financial performance analysis should also present “the environmental and employee 
matters related information”. Usually listed companies disclose quantitative information about number and 
education of employees, average salary. Worldwide the legal and social processes governing financial 
markets transparency are focused on increasing the organization's responsibility towards society. Thus, 
Lithuanian laws simply determine what information should be disclosed at the minimum level. That’s why 
most of even listed companies present only obligatory social information. 
Also, listed companies on the Vilnius Stock Exchange must comply with the Code of Corporate 
Governance, which encourages companies to disclose information adequately for the market. This document 
recommends that listed companies comply with certain standards of transparency and ensure the quality of 
management, to improve disclosure to stakeholders, in order to increase confidence of investors and other 
stakeholder groups. The Code does not recommend specifically how and how much the company should 
provide information about social and environmental business risks. Although provisions of the Code of 
Corporate Governance for listed companies are much more specific than the mentioned above legal 
requirements, but these requirements are summarized in the form and may be treated differently. 
Finally, the attitude of the public, social information need, interest in the activities of companies lead to 
business seeks to develop socially responsible business. Therefore, Lithuania's corporate social disclosure can 
basically be explained by the theory of stakeholder groups as social information, in particular, is presented in 
order to meet the needs of investors. The conception of voluntary information disclosure is not spread among 
Lithuanian listed companies. 
5. Conclusions 
Analyzing theoretical issues and influence of corporate social reporting to value of Lithuanian publicly 
listed companies, these main conclusions were made. Growing number of companies that participates in 
social disclosure confirms the phenomenon of CR reporting. Theoretical studies have produced conflicting 
results: acknowledging positive, negative or mixed/neutral impact of CR reporting to company’s value and 
financial performance. Most theoretical and empirical studies usually focus on one country or one region case, 
so different results of CR reporting to company’s value may be explained by the different levels of 
development, regional differences and behavioral characteristics of the largest (publicly listed) companies in 
the country.  
Lithuania listed companies reveal the extent of social information required by law. The majority of 
companies most of the information reveals about human resources. All companies disclose the number and 
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education of employees, average wage. 38% of companies provide complete information about corporate 
responsibility activities in human and labor rights, environmental protection, relations to society using 
different channels of communication with their stakeholders. CR disclosure level of publicly listed companies 
can be explained by stakeholder theory, as voluntary disclosure theory is not very common. 
Companies with high CR rate of disclosure, have no higher ROA indicators or higher MVA indicators. The 
results show that companies with a market value and book value showing the highest rates are far from 
socially accountable.  
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